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Abstract

The objective of this empirical research is to evaluate the role of spatial distribution in
Thai tourism sector, including tourism spillover, tourism cluster and tourism hotspot, for all
dimensions in tourism economy. By using the secondary data during 2010 to 2019, the spatial
statistics (Moran’s |, Moran’s | scatter diagram and local I) were applied. The results shown that
growth in tourism sector has been grown by randomness. The evidence of spillover cannot be
founded. For the provincial analysis, there are 3 or 4 tourism clusters can be recognized for all
dimensions. There are only 2 tourism hotspots, Bangkok and Ayutthaya, were introduced. The
results can be summarized that the growth in tourism sector during the past decade did not drive
by the role of spatial distribution. Then, the policy recommendations to enhance the spatial
distribution are (1) develop the tourism infrastructure to accommodate the linkage across
provinces, (2) implement the explicit tourism cluster policy, and (3) promote the potential

provinces for tourism hotspot.



