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Abstract

The purpose of this research was to study the tourism situation during the
coronavirus (COVID-19) epidemic in Thailand, to study output factor household income
and multipliers of the tourism sector from the tourism input-output table, and to study
the impact of the coronavirus on productivity in each sector of the tourism sector, total
output, household income and employment in Thailand. The tourism input-output table
in 2017 was employed. The number and income of foreign tourists and Thai visitors in

2019-2020 have been collected from the Ministry of Tourism and Sports.

The study found that the 2020 coronavirus epidemic in Thailand has reduced the
number and income of foreign tourists visiting Thailand and foreign visitors by more than
80 percent. The number and income of Thai visitors dropped by more than 50. Thai
tourists were still able to travel while foreign tourists did not travel to Thailand. The
tourism sector was higher output multipliers than other sectors, but it was lower input
multipliers than others. The accommodation was the tourism sector with the highest
multiplier of 1.8889, followed by the passenger transportation, other transportation, and
communication, equal to 1.8546, the travel agencies and other reservation services
activities, the restaurants, food and beverage services, entertainment-related fields,
sector, and the retail trade of country-specific tourism characteristic goods were 1.8289,
1.8235, 1.5658, and 1.4297, respectively. The retail trade of country-specific tourism
characteristic goods was a high household income multiplier. While, the travel agencies
and other reservation services activities and the restaurant, food, and beverage services
were a high employment multiplier compared to the other tourism sectors. In addition,
the retail trade of country-specific tourism characteristic goods, the accommodation, and
the restaurants, food, and beverage services as the tourism sectors affected by the
coronavirus epidemic, the total output value, household income, and employment

declined at a very high proportion compared to other tourism sectors.

The recommendation was to find ways to control the spread of the coronavirus
and expedite the implementation of measures to help and heal the tourism sector and

the other sector related to the tourism sector.



