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ABSTRACT

This research aimed to study the factors affecting the decision to use electric vehicles.
Between people who use electric cars and those who do not use electric cars Primary data
was obtained from a questionnaire from a sample of 415 people using Chi-Square and T-test.
The results showed that Factors affecting the interest in choosing electric vehicles include (1)
personal factors (2) marketing mix factors in each area (3) environmental factors in each area.
These all affect our interest in choosing electric vehicles. The results of the study showed that
People who do not use electric vehicles pay attention to the marketing mix factor, price and
product, respectively. As for electric car users, they pay attention to the marketing mix factors
in terms of distribution channels and price, respectively. In the matter of cash discounts and

the usage time of the battery



