unAnsa

o s

mgUszasdiiie 1) iemeianunlafiazdediniialagmds (Mean of maximum

a o

il
willingness to pay for price premium: Mean of MWTP) d1suauaA1T1IveuNzd GMP tag 2) Antn
Hadvddnyidusimunaadilafisnedrnifindmivauddvennzd oMP vesifuslnn Taovinnns
Audeyasoulatinnnguitedneuilnafiforssus 18 Buld luwansunmmiuas esainauns
sinAulauaranunsndneiudodudladhenuos S1uau 400 au vhmslieseidayaifefungingsy
uazmuasyvinvesguilaalundyusing q Mfeudestunisuslnatvesnyalagldadianssaun Téun
Sovay mwid uazAede 19aifnnaoy t-test F-test itenaasuasuAnssrasnafslaged i
Suunmutladedinyana dumsinniadeidmuaendiladeduivdmivauddnvensa

nsanulagldnsianeianaealnin (Tobit Regression Analysis)

a

a o i Y ! ' | a a = = Y] a
WNAN13398 WUIN ﬂ@ﬂm?@&]qﬂﬁaucLﬂﬁijUULWﬁslﬂU 4Gy 33.71 U ﬂ’]iﬂﬂ“lﬂ'ﬁ%(ﬂl]ﬂifym'mi

o

'
a ) =

Usznauadnduntinauensu I5elaads 31,218 v waziisrelaasisewads 77,985 um 3
au¥nluaiaisowads 3.36 au daudnidudgeenaade 0.66 au uazlidnuiuan@niilunnmie

LWIITULRAY 0.36 AU

1 Y 1 ]

Tudiurenginssuinesteasiunstedians wuin nausegsdulngdudininnlunisie

[V
v A v

117815 Ineviinisdetnaisastas 10.37 Ase Tuksazassdetnarsidulsununsias 8.13 Alandu
TneiisnAaay 37.085 Unanlansy wars1ea18lun1sYeT1I@15 3,337.98 UMeal N1598371@15d7U
Tngjetanussgns Inedeainiuasamnde/guiesunin/ssassndudn dnsnudnuendiuaie

3.43 AS9luniladUnt Lasin1sd9911159 NS WLNUNTUREY  4.68 ASdluniladunni

[
Y | Y 1

milnguitegiianunseminifeliudwndeadvegluseiuun  nqudiegelinnunsenin
Weafuguamadsluseauliunas waziianunsendnauanuvasadelusmsluseauuin ngu
fedeilnug AUt lanediun1sUUAn19n1sinun e (Good Agricultural Practice: GAP) Uag

Y]

WIn531uNSUJUANALUN1SHER (Good Manufacturing Practice: GMP) ag/lusgauaautami lagdl

d‘ o v = <
AZLUURAYITNNITABUATNIUANABDILNGY 1.40 910 AZLLUULAN 7 ASLLUY

nan1sfneludrunerfuanudulagiediuindmsvaud1dnrenusd GMP wuin dnqu
Aregedoray 41.50 Wduladnedruiudmsuinennzd GMP lneanadsaruiulagiediuiy

dmsutniveNusd GMP veanguiegeiaiunwiiy 1.93 unsdentansy uwiinAwinsanizdinauls



918 WU 3.36 UM@aAlansy eNa1suIAuLaNA19aIARasaudNlaTed Ut unsa

GMP druunmuiadadiuyana wuin nsimavseseldnuanaeiudmaliniadsanuiuladiedu

'
o w aaa

WNLANANAY 0 SEAutedAgnIan@n .10

NAN1TIATIERDANRsINTN wansliiiuln fdadefdwasrannufulasnedruiudmsuduan

[ %
[

Frveunzaiau 6 Jade leud Tneszauneldneiou anunsentnieatuaudasndslueins
AuRsEMnAITUAUAMURINER uazsERUATISALAITU GAP way GMP Sarwiduiuslufiamauan
somuialagieduiia Tuvaeiinnudlunissuussmuomsuendiu dauduiuslufianians st
Fwfveandaladiedndia wagnuinnmmdadanudiladediuiindmivauidmennzagnin

bWEYE

I
Y

AaiusguIaeestamsaseaatnmzlulssmadmsungugusiaativenusd Inuyluds

nauguslnAmandgs Nlselauiunasdisas naugaseny wasnquiiegandiaunsednlusaniy

9

o

Uaoasdeetemis eg1dlsiauigenadeadiuinsnisidnglendelsed eswin dununisusulsalsed
(@arsansiesiad1a 1 Alansu) Saeninanaisrnuduladtednaudusiaaifulagednniivdmsu

I1vDUNLA GMP



Abstract

The objectives of this research were 1) to determine the mean of maximum willingness
to pay for price premium (Mean of MWTP) for GMP Jasmine rice products and 2) to study the key
factors responsible for determine the willingness to pay increments for GMP Jasmine rice
products. The 400 samples of consumers, aged 18 years and over who live in Bangkok were
collected as they can make decisions and can pay for products by themselves. Data on consumer
behavior and awareness in various aspects related to jasmine rice consumption were analyzed
using descriptive statistics such as percentage, frequency and mean. The t-test and F-test were
employed to test the difference in willingness to pay increments classified by personal factors.
Tobit Regression Analysis was conducted to identify factors influencing the willingness to pay for
Jasmine rice products.

The results showed that most of the samples were male, average age 33.71 years,
bachelor's degree. Most respondents worked as a private employee. They have an average
income of 31,218 baht and an average household income of 77,985 baht. Their families had 3.36
members in average, including an average of 0.66 members of elderly and an average of 0.36
members of children or youth.

Regarding the behavior related to the purchase of rice, it was found that most of the
samples were responsible for buying rice. The average rice purchase was 10.37 times a year, each
time buying 8.13 kilograms of rice, with an average price of 37.085 baht per kilogram, and the
average rice expenses of 3,337.98 baht per year. Most of the rice purchases are packaged rice
which were buying from convenience stores/supermarkets/department stores. There was an
average of 3.43 eating out in a week and an average of 4.68 orders of food from restaurants to eat at

home in a week. However, the sample group had average environmental awareness at high level.



On average, the sample group had a high level of environmental awareness, a moderate
level of health awareness, and a high level of food safety awareness. The sample group had a
relatively low level of knowledge and understanding of GAP and GMP standards. They showed
the average score of only 1.40 out of a full score of 7 from answering questions about GAP and
GMP correctly.

The results of the study on willingness to pay increments for GMP jasmine rice products
showed that 41.50% of the respondents were reluctant to pay increments for GMP jasmine rice.
The average willingness to pay increments for GMP jasmine rice of the sample was 1.93 baht per
kilogram, but for those who are willing to pay, the number jumped to 3.36 baht per kilogram.
When considering the difference of average willingness to pay for GMP jasmine rice classified by
personal factors, it was found that different gender or income resulted in different mean
willingness to pay increments at a statistical significant level .10.

Tobit regression analysis results showed that there were 6 factors affecting the willingness
to pay for GMP jasmine rice products. Food safety awareness, producers' health awareness and
the level of knowledge of GAP and GMP were positively correlated with willingness to pay
increments. While the frequency of eating out had an opposite relationship with willingness to
pay increments. It was also found that females were more willing to pay extra for GMP jasmine
rice products than males

Therefore, the government may create a niche market of GMP Jasmine rice in the
country by focusing on female consumers, with middle to high income, senior citizen and
consumers with awareness of food safety. However, the state may need measures to assist the
mills due to the cost of renovating the mills (considering the price of 1 kg of rice) was also higher than

the average willingness to pay for those who are willing to pay a premium for GMP jasmine rice.



