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ABSTRACT

The study on willingness to pay for wildlife tourism in Huai Thab Salao — Huai Ra Bam
Non-Hunting Area, Uthai Thani Province aimed to (1) study tourists’ behaviors and their
opinions towards development of wildlife tourism and (2) study factors and willingness to
pay of tourists about development of wildlife tourism. Primary data was used in the study,
collected from the questionnaires responded by tourists aged 18 years and over in the areas

of the study and wildlife tourism areas, 400 samples.

The number of male and female wildlife tourists was not much different. They were
21-40 years of age. Most of them were single and they had knowledge about an impact
caused by tourism on wild animals to quite a high degree as well as appropriate attitude
towards wild animals. The tourists could be classified into 2 major groups, namely, tourists
with long time travel experiences and new tourists. Factors related to seeing wild animals

were the important point that could motivate tourists to travel in the areas.

Most wildlife tourists came in a small group who prefer to praise the beauty of nature
rather than study the life of wild animals/night safari. The suitable time for organizing a
tourism program should be 2 days 1 night. Significant factors while enjoying wildlife tourism
activities were seeing wild animals living in nature, followed by seeing endangered wild
animals, seeing wild animals express their behaviors naturally, and safety while enjoying

activities respectively.

There were 4 main factors affecting willingness to pay of tourists, namely, education
level and experience in wildlife tourism that affect willingness to pay in the same direction
but income levels of tourists and number of overnight stays that affect willingness to pay in
the opposite direction and satisfaction levels of tourists that affect willingness to pay in the
same direction. Assessing the value of willingness to pay of tourists found overall the mean

value of willingness to pay of tourists was 4,118.82 baht/person/time.

Suggestion from the study: In order to develop tourism, target group should be
determined to early working age. Tourism program should take around 1-2 days/program
and price should range around 4,000 baht/program/person. Public relations should be
conducted through online. A tour guide should be provided for tourism in the areas. A

program to soft release wild animals into the wild should be available.



