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ABSTRACT

This research aimed to 1) study the marketing mix factors (7Ps) affecting the
decision- making of using the EV charger. 2) study the financially feasibility to invest in
the EV charger. The primary data obtained from the consumers by using the

questionnaire. The sample size was 385.

This study found that majority respondents were male, Bachelor degree in
education. The majority occupation was company employee with average level of
monthly income 50,001-70,000 Baht, in age group 31-40 years old. The results indicated
that the most importance of marketing mix was physical evidence, product, process,

place, promotion and price, respectively

From financial feasibility study found that investing in EV charging station install
a fast charger with two plugs in is feasible. Investing by joining with franchise to use the
application for convenience to customer for reserve and payment. Investment includes
investing in purchasing your own electric charger and apply with one of the franchises
and pay franchise fee and other service fees by monthly. Or buy a package where the
franchise owner will install the EV charger, however it will more expensive but lower
monthly service fee. Investment in both cases is worth. The investor can set the price,
and most are in the range 6-9 baht. Renting space for investment, Investor must pay
1 baht per unit of electric charge, so return is less, and payback period is longer than

using own land for investment.



