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Abstract

Entrepreneurs can generate income and financial capital, support startups and
provide opportunities to manage businesses, support innovation and research and
development, and promote trade and exports. This allows businesses to access international
markets and enables the overall national economy to grow continuously. New entrepreneurs
create changes to the economy from their creativity and innovation, leading to monetary
and non-monetary value for society. Therefore, they play an important role in the country’s
economic growth and development.

This research focuses on studying the factors affecting the decision to become an
entrepreneur of Thai workers. In addition to personal characteristics, the study also considers
area-based factors that benefit from in-depth information in determining guidelines for
promoting new entrepreneurs in the context of Thailand. This study uses micro-level
secondary data of individuals from the Labor Force Survey, collected by the National
Statistical Office. To be consistent with the Thai labor laws, the age of the population used
in this study is 15 years and above and includes only those living in Thailand. In addition, the
analysis covers the period from 2010 to 2022, a total of 13 years. The logistic regression
model is employed to analyze the factors affecting the decision to become an entrepreneur
in Thailand.

The results show that only personal characteristics have a statistically significant
effect on the decision to become an entrepreneur. Males, older workers, non-single workers,
and those living in urban areas have a higher chance of becoming entrepreneurs than other
groups. In the case of samples who graduated from high school or equivalent, those who
studied social sciences, law, and business are the group with a higher chance of being
entrepreneurs. However, the factors related to the decision to become an entrepreneur are
not different—no heterogeneity—between the periods before and after the COVID-19

outbreak, between regions, between industries, and between business sizes.
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