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Abstract

The objective of this research was to study the acceptance of the
purchase/consumption of locally produced agricultural products or processed agricultural
products made from local inputs, especially snacks. It also analyzes the deciding factors

of Thai consumers’ willingness to pay more for chips made from Thai fresh cassava.

This study was conducted using data from questionnaires with Thai respondents.
The questionnaire was created to collect information about the social, economic, and
demographic characteristics of the respondents. It also focused on factors affecting the
purchased type of processed agricultural products, the source of local products, people’s
opinions, belief, perceptions, understanding, and attitude about processed agricultural

products made from local inputs, especially snacks.

Independent variables are estimated by Binary Analysis. Based on the estimation
of six models with 19 independent variables, five variables were found capable of
explaining consumers' willingness to pay a premium for chips made from local fresh
cassava. They are initial bid price, education level, Northeastern hometown, frequency of
buying snacks, and understanding about food safety and local products. Moreover,
generation and occupation also determined people’s willingness to pay in this case. As for
the mean of willingness to pay, persons who work with government institutions are likely

to have lowest willingness to pay comparing with other groups.

The results of this study will provide insightful information to entrepreneurs and
the public sector, allowing them to define proper strategies. Government could undertake
the results to raise food standards. Entrepreneurs, at the same time, take those useful
finding to equip their production plan to create market differentiation. Consequently,
those of strategies can pave the developing pathway not only for improving the welfare
of consumers but also the standard of living of farmers. This will enable entrepreneurs to
properly plan production that meets the market demand. In addition, the increased
processing of fresh cassava will add value to the produce and improve the quality of life

of farmers. It can also reserve the country's foreign currency.



